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HP Drives Greater Channel Partner Collaboration and
Support with Executive Connections Event

PALO ALTO, Calif., Sept. 5, 2008 — HP announced the commencement of its official
executive engagement strategy, Executive Connections, during an event with Tustin,
Calif.-based HP solution provider STA, on Wednesday, Sept. 3, at the J. Paul Getty
Museum in Los Angeles.

HP introduced the Executive Connections initiative in an effort to regularly connect HP
channel partners and their customers with senior HP business unit executives and channel
executives.

“QOur continued investment in the channel extends well beyond our products, services
and programs; we are personally invested,” said Adrian Jones, vice president and
general manager of the Solution Partners Organization — Americas, HP. “These meetings
will allow our partner community to engage directly with our executive team, creating a
meaningful dialogue about how to make the most of our relationship.”

Along with Jones, Mark Hurd, chief executive officer and president of HP, and Tom
LaRocca, vice president of marketing and strategy for the Solution Partners Organization
— Americas at HP, attended the inaugural event, where they participated in a roundtable
discussion with STA executives as well as chief investment officers and chief executive
officers from 25 of STA’s key customer companies. Following the roundtable discussion,
HP executives spent an additional two hours meeting one-on-one with each of STA's
invited guests to answer questions.

This is the first of several planned executive roundtables and one-on-one meetings that HP
business unit and channel executives will conduct with HP partners during the next
several months. The new Executive Connections events are part of HP’s initiative to
formalize its commitment to ensuring HP’s channel partners and their customers have
what they need from HP to succeed in today’s competitive marketplace.

More information about the event, including photos and a podcast detailing partner and
customer reaction, is available at www.hp.com/go/itstime.

About HP
HP, the world’s largest technology company, provides printing and personal computing
products and IT services, software and solutions that simplify the technology experience

for consumers and businesses. HP completed its acquisition of EDS on Aug. 26, 2008.
More information about HP (NYSE: HPQ) is available at http://www.hp.com/.
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materialize or such assumptions prove incorrect, the results of HP and its consolidated subsidiaries could differ materially from those
expressed or implied by such forward-looking statements and assumptions. All statements other than statements of historical fact are
statements that could be deemed forward-looking statements, including but not limited to statements of the plans, strategies and objectives of
management for future operations; any statements concerning expected development, performance or market share relating to products and
services; anticipated operational and financial results; any statements of expectation or belief; and any statements of assumptions
underlying any of the foregoing. Risks, uncertainties and assumptions include the execution and performance of contracts by HP and its
customers, suppliers and partners; the achievement of expected results; and other risks that are described in HP’s Quarterly Report on Form
10-Q for the fiscal quarter ended April 30, 2008 and HP’s other filings with the Securities and Exchange Commission, including but not
limited to HP’s Annual Report on Form 10K for the fiscal year ended October 31, 2007. HP assumes no obligation and does not intend to
update these forward-looking statements.
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