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Grandville Printing Adds Two More

HP Indigo 7500 Digital Presses
to Meet Increased Demand

Purchases announced at Graph Expo in Chicago

CHICAGO, Sept. 12, 2011 - HP today announced that Grandyville
Printing Company (GPC) has purchased two HP Indigo 7500 Digital
Presses to help meet higher demand for in-store retail signage such as

shelf tags.

A long-standing customer, GPC installed its first HP Indigo 7500 Digital
Press last year. GPC has now installed nine HP Indigo digital presses on
its way to becoming Michigan’s largest commercial print service
provider.

“HP has been a valued, strategic partner since the beginning,” said
Chris Nunez, director, Digital Printing, Grandville Printing Company.
“These additional HP Indigo 7500 presses can handle significantly more
volume in a shorter timeframe, enabling us to be more competitive while
better serving our customers.”

The purchases were announced at the Graph Expo tradeshow in

Chicago’s McCormick Pace (HP booths 2610 and 3210).

“Innovative customers like Grandville Printing Company are the driving
force behind our commitment to developing solutions that help print
service providers achieve business success,” said Jan Riecher, vice
president and general manager, Graphics Solutions Business — Americas,
HP. “With these new HP Indigo 7500 presses, Grandville can better meet

increased customer demand and further expand business.”

The digital workhorse for commercial print providers

The HP Indigo 7500 offers true offset- and photo-quality imaging at
speeds up to 120 four-color, letter-size pages per minute. It is ideally
suited to handle short- to medium-run length jobs as well as high-value
applications, such as variable-data-driven marketing collateral, photo
books and personalized direct mail.
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The press offers intelligent automation features for improved productivity,
automated calibration and troubleshooting with a Vision System solution
and improved color consistency.” The HP Indigo 7500 also uses less
imaging oil and consumes up to 10 percent less energy per printed

page.!"

More information about HP Indigo digital presses is available at
www.hp.com/go/gsb or through the HP Graphic Arts Twitter feed,
www.twitter.com/hpgraphicarts.

About HP

HP creates new possibilities for technology to have a meaningful impact
on people, businesses, governments and society. The world’s largest
technology company, HP brings together a portfolio that spans printing,
personal computing, software, services and IT infrastructure at the
convergence of the cloud and connectivity, creating seamless, secure,
context-aware experiences for a connected world. More information

about HP (NYSE: HPQ) is available at http://www.hp.com.

(1)  Compared to the HP Indigo 7000 Digital Press.

This news advisory contains forward-looking statements that involve risks, uncertainties and
assumptions. If such risks or uncertainties materialize or such assumptions prove incorrect, the results
of HP and its consolidated subsidiaries could differ materially from those expressed or implied by
such forward-looking statements and assumptions. All statements other than statements of historical
fact are statements that could be deemed forward-looking statements, including but not limited to
statements of the plans, strategies and objectives of management for future operations; any
statements concerning expected development, performance or market share relating o products and
services; any statements regarding anticipated operational and financial results; any statements of
expectation or belief; and any statements of assumptions underlying any of the foregoing. Risks,
uncertainties and assumptions include macroeconomic and geopolitical trends and events; the
competitive pressures faced by HP’s businesses; the development and transition of new products and
services (and the enhancement of existing products and services) fo meet customer needs and
respond fo emerging fechnological trends; the execution and performance of contracts by HP and its
customers, suppliers and partners; the achievement of expected operational and financial results; and
other risks that are described in HP's Quarterly Report on Form 10-Q for the fiscal quarter ended
April 30, 2011 and HP’s other filings with the Securities and Exchange Commission, including but
not limited to HP’s Annual Report on Form 10K for the fiscal year ended October 31, 2010. HP
assumes no obligation and does not intend to update these forward-looking statements.

© 2011 Hewlett-Packard Development Company, L.P. The information contained herein is subject to
change without nofice. The only warranties for HP products and services are set forth in the express
warranty statements accompanying such products and services. Nothing herein should be construed
as constituting an additional warranty. HP shall not be liable for technical or editorial errors or
omissions contained herein.

2/2



http://www.hp.com/go/gsb
http://www.twitter.com/hpgraphicarts
http://www.hp.com/

