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HP Helps Enterprises Transform 
Customer Experience with Social 
Intelligence  

  

 

 

VIENNA, Austria, Nov. 29, 2011– HP Enterprise Services today 

announced the HP Social Intelligence Solution, which enables clients to 

exploit Human Information – social media and unstructured data – to 

optimize customer experiences, manage brand reputation, empower 

resources and drive innovation. 

Social media channels and mobile technologies have fundamentally 

changed consumer behavior. The customer information traditionally 

collected by IT departments represents only a small proportion of what is 

available. By combining all of the data available, enterprises can drive 

significant competitive advantage and enterprise value.  

The new HP Social Intelligence Solution is based on a framework that 

enables clients to listen to, understand and engage with their customers. 

The solution leverages social media data to enhance visibility into 

customers’ actions for better insight, foresight and customer advocacy.  

Monitoring and managing market sentiments, perceptions and trends 

enables clients to win, keep and grow high-valued customers.  

Additionally, organizations can use it to proactively protect and enhance 

brand reputation. 

By harnessing the data generated by social communities, front-line 

workers are empowered to respond to customers with relevant offers and 

deliver prompt, accurate service. Taking advantage of the collective 

intelligence offered through internal and external social networks also 

provides product development keen insight that enables them to 

accelerate market adoption and speed time to market. 

To help clients realize these benefits, HP offers services to meet the 

needs of clients in varying stages of social intelligence readiness. The 

services include:  

— Social Intelligence Strategy Alignment Workshop – assesses 
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opportunities to exploit social media data sources and determine how 

business intelligence can be extended to achieve enterprise goals. 

— Social Intelligence Master Plan – identifies key enterprise drivers and 

provides a detailed plan for capturing and integrating social media 

data with existing structured customer data.  

— Social Intelligence Competency Center – enables clients to establish 

the organization, processes and governance structures needed to 

take advantage of information available through social media. 

— Social Intelligence Proof of Concept – demonstrates the impact and 

technical feasibility of capturing, integrating and extracting value 

from social media data. 

— Social Intelligence Solution Implementation – helps clients 

operationalize their social intelligence solution to generate deeper 

customer insight. 

―Companies have an endless supply of social media tools and 

information at their disposal, but they don’t yet know how to manage 

and exploit it to generate enterprise value,‖ said Srini Koushik, vice 

president, Strategic Enterprise Services, Worldwide Applications and 

Business Services, HP. ―HP’s experience with Big Data helps clients 

capture and analyze social data, integrate it with existing data and 

translate insight into action to improve business outcomes.‖ 

Existing information management and analytics infrastructures can 

challenge enterprises trying to merge structured and unstructured data 

from social, mobile and traditional interaction channels. HP works with 

clients to solve the complex integration and information management 

challenges associated with modernizing their environments to support 

the constant flow of Human Information and real-time analytics.  

Available worldwide, the HP Social Intelligence Solution empowers 

organizations to optimize data and harness the power of information to 

make better decisions, which is a key step on the path to an Instant-On 

Enterprise. More information is available at 

www.hp.com/go/socialintelligence.  
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HP creates new possibilities for technology to have a meaningful impact 

on people, businesses, governments and society. The world’s largest 

technology company, HP brings together a portfolio that spans printing, 

personal computing, software, services and IT infrastructure to solve 

customer problems. More information about HP (NYSE: HPQ) is 

available at http://www.hp.com. 

 

This news advisory contains forward-looking statements that involve risks, uncertainties and 

assumptions. If such risks or uncertainties materialize or such assumptions prove incorrect, the results 

of HP and its consolidated subsidiaries could differ materially from those expressed or implied by 

such forward-looking statements and assumptions. All statements other than statements of historical 

fact are statements that could be deemed forward-looking statements, including but not limited to 

statements of the plans, strategies and objectives of management for future operations, including 

execution of growth strategies, transformation initiatives and restructuring plans; any statements 

concerning expected development, performance or market share relating to products and services; 

any statements regarding anticipated operational and financial results; any statements of 

expectation or belief; and any statements of assumptions underlying any of the foregoing. Risks, 

uncertainties and assumptions include macroeconomic and geopolitical trends and events; the 

competitive pressures faced by HP’s businesses; the development and transition of new products 

and services (and the enhancement of existing products and services) to meet customer needs and 

respond to emerging technological trends; the execution and performance of contracts by HP and its 

customers, suppliers and partners; the protection of HP's intellectual property assets, including 

intellectual property licensed from third parties; integration and other risks associated with business 

combination and investment transactions; the hiring and retention of key employees; expectations 

and assumptions relating to the execution and timing of growth strategies, transformation initiatives 

and restructuring plans; the resolution of pending investigations, claims and disputes; and other risks 

that are described in HP’s Quarterly Report on Form 10-Q for the fiscal quarter ended July 31, 

2011 and HP’s other filings with the Securities and Exchange Commission, including but not limited 

to HP’s Annual Report on Form 10-K for the fiscal year ended October 31, 2010. HP assumes no 

obligation and does not intend to update these forward-looking statements. 
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